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Interdisciplinary
Innovation for Future
Founders

The ‘Honours Degree in Entrepreneurship’ is the first interdisciplinary

certificate course supported by chairs from all faculties at the

University of Passau.

Future Skills:
Design Thinking - Risk management and mitigation
Project management - Perseverance

Financial planning - Team management




SEMINARS AND COURSES
Summer Term (winter thd)

16.04.2026
17.04.2026
24.04.2026
22.05.2026
19.06.2026
26.06.2025
10.07.2026

09.00 - 18.00 Uhr
09.00 - 17.00 Uhr
09.00 -17.00 Uhr
09.00 -17.00 Uhr
09.00 - 17.00 Uhr
09.00 - 17.00 Uhr
09.00 - 14.00 Uhr
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MANDATORY EVENTS
11.06.2026  16.00 - 20.00 Entrepreneurship Day
17.11.2026 16.00-21.00 Final Event
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What do all these trends of the following reports have in common?
What do they require from society, individuals, customers, etc.?
Are there challenges that need to be solved?

Skills or tools that need to be developed for this purpose?
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TECH & Al
https://www.mckinsey.com/capabilities/tech-and-ai/our-insights/the-top-trends-in-tech?utm source=chatgpt.com
https://www.gartner.com/en/information-technology/topics/technology-trends

BUSINESS
https://www.ibm.com/thought-leadership/institute-business-value/en-us/report/business-trends-2026
https://www.forbes.com/sites/bernardmarr/2025/11/04/10-consumer-tech-trends-of-2026-you-cant-ignore/

FOOD
https://www.foodcampus.berlin/magazin/die-top-5-food-trends-2026

INDUSTRY
https://www.deloitte.com/us/en/insights/industry/manufacturing-industrial-products/manufacturing-industry-
outlook.html

DEFENSE
https://www.mckinsey.com/industries/aerospace-and-defense/our-insights/what-comes-next-in-defense-tech

ESG
https://www.forbes.com/sites/bernardmarr/2025/10/17/5-esg-trends-that-will-shape-business-in-2026/
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IMPACT MAP FUR SZENARIEN UND MEGATRENDS

SZENARIO 1
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Quelle: Zukunfisinstitut, FAS Research




* Fontsize 12

* Times New Roman

* Justified, with hyphenation
* 1.5 line spacing, 2.5 margins

* min. 2 pages, max. 5 pages

REGISTRATION AFTER SUBMISSION:

StudIP
32766 for Bachelor Students
32866 for Master Students
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Multi-stage work:

1. Reading and understanding trends
2. Taking time for reflection

3. Initial collection of ideas

Submission:
via Mail to maria.diekmann@uni-passau.de
Deadline: April 1st, 2026
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