
Bachelor of Arts in
Media and Communication

Entry requirements

Visit www.uni-passau.de/en/apply for detailed 
information on the application process and the 
required documents. The application deadline is 
15 July.

Good German language skills are required to 
study this degree programme, as that is the lan-
guage of instruction. 

See www.uni-passau.de/en/german-skills for 
details. If you need to learn German first, we have 
just what you need: www.gcp.uni-passau.de/en

Programme Media and Communication
Degree awarded Bachelor of Arts (B.A.)
Duration and credits 6 semesters; 180 ECTS credits
Starts in October (winter semester)
Language of instruction German

Further information and contact details

Programme profile on the web
http://www.uni-passau.de/en/ba-mediacomm

Academic Advice Service
Primary contact for prospective international students seek-
ing advice on study options and entry requirements
Innstr. 41, 94032 Passau, Germany
Phone: +49 851 509 ext. 1154, 1153, 1152, 1151 or 1150
E-mail: advice@uni-passau.de 
www.uni-passau.de/en/academic-advice

International Office
Assists international students with the immigration 
formalities and with getting settled in Passau
www.uni-passau.de/en/international

Student Registration Office
Contact for enquiries related to your application
www.uni-passau.de/en/student-registration-office

Language Centre
Offers a wide range of language courses
www.sprachenzentrum.uni-passau.de/en

Centre for Careers and Competencies
Helps students seeking internships or career entry positions 
and offers transferable skills courses
www.uni-passau.de/en/zkk

iStudi Coach for job market induction
Provides job market orientation and advice on internship 
and job search to international students
www.uni-passau.de/en/iStudi

German Courses Passau
German language courses for international students 
www.uni-passau.de/en/learn-german

Centre for Media and Communication
News and background information on the programme
www.zmk.uni-passau.de

Programme profile on the Web 2.0 
www.facebook.com/pages/MuK-Passau/159433344088342
twitter.com/#!/MuK_Passau

MuK Aktiv e. V.
Student society for B.A. & M.A. Media and Communication
www.muk-aktiv.de
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Top-rated programme



B.A. Media and Communication

Why study Media and Communication with us?
 
Nowadays it is essential to have a thorough practical grounding 
in all types of media in order to get a foot in the door of the 
media industry. The degree programme at the University 
of Passau allows you to gain valuable real-life experience in 
all media categories – print, radio and TV journalism – and 
cross-media projects while you study. The degree programme 
combines theoretical principles and industry-specific training, 
preparing you optimally for a career in journalism and strategic 
communication. As part of the programme, the University 
invites famous German TV and print journalists (e.g. Hans 
Leyendecker and Oliver Welke) who give students a taste of real-
world journalism. 

Studying this programme, you will gain a thorough 
understanding of the German media landscape, the processes 
involved in the media industry, how they influence and are in 
turn shaped by society, political and economic developments, 
technological innovations, as well as designs typically used in 
the various forms of media. The curriculum is complemented by 
modules on Media Law, Business Administration and Computer 
Science. A minimum six-month internship, to be completed in 
Germany or abroad, is an integral part of the programme.

The B.A. Media and Communication of the University of 
Passau has attained excellent results in the Germany-wide 
CHE university rankings, receiving outstanding scores for the 
categories ‘Overall study situation’, ‘Job Market Preparation" 
and ‘Study organisation’. The University of Passau also offers a 
master's degree which builds on this degree programme. 

Programme syllabus
 
The B.A. Media and Communication is an interdisciplinary 
programme that draws upon Communication Studies, Media 
Studies and Media Education. 

In the first two semesters you will acquaint yourself with the 
theoretical principles required for the study of the media as 
a system, the existing media types and how they are used. 
The core modules will teach you the principles of practical 
journalism in the media, e.g. journalistic writing and the 
various forms of journalism.

Subsequently, in the focus modules, you will acquire the 
methodology for analysing public communication. You may 
choose a preliminary specialisation by selecting modules 
on transformations in the media, media education, media 
research or intermediality.

Finally, the profile modules give you the opportunity to 
specialise more strongly in subjects that suit your aspirations. 
In the profile modules, you may choose between journalism, 
cross-media concepts, public relations, teaching and learning 
with multimedia applications, computer science, business and 
foreign languages.

Features
 
• Learn the ropes in Bavaria's first cross-media university 

newsroom.
• The Journalism Summer School – with big names in 

German journalism (e.g. Bettina Schausten, Wolf 
Schneider and Klaus Brodbeck).

• The newly-built Centre for Media and Communication 
boasts a fully-equipped newsroom and TV studio with 
state-of-the-art technology.

• Campus media: students can get involved in the 
University's media-related student groups (TV, radio, 
web and print)

• Seal of Quality from MedienCampus Bayern e.V.

Career prospects
 
The bachelor’s degree in Media and Communication prepares 
you for a career in the media industry. Because it offers a rich 
variety of subjects from the areas of Communication Studies, 
Media Studies and Media Education, this degree programme 
provides numerous opportunities for specialisation and 
development. 

The B.A. Media and Communication gives you access 
to occupations in journalism (TV, radio, web and print), 
the film industry, the public relations industry, business 
communications, media consultancy, social media 
management, media education and training, as well as 
knowledge management and information research. Potential 
employers include media companies (film, TV, publishing 
houses, online media, etc.), PR agencies, as well as education 
institutions and the public sector.   


