
Master of Arts in
Geography: Culture, 
Environment and Tourism

Entry requirements and how to apply

Visit www.uni-passau.de/en/apply for details on the ap-
plication process and documents to enclose.
You need a good first degree in cultural studies, business, 
economics, tourism or a related subject, with a result of 
2.5 or better (German marking system) or ranked among 
the best 50% of your cohort.
You should have knowledge of geography amounting to 
15 ECTS credits; research methods (in geography, social 
science or statistics) amounting to 5 ECTS credits; and 
economics and/or business administration amounting to 
15 ECTS credits. (Rule of thumb: One ECTS credit amounts 
to roughly 30 hours of work, including time spent in the 
classroom and on self-study at home.)
When applying, you will need to provide proof of having 
completed an eight-week internship/industrial placement 
in one of the following sectors: regional or spatial plan-
ning, economic development or consultancy, in a public-
sector organisation or the tourism industry.
You should also have English language skills equivalent 
to UNIcert® level II or level B2 of the Common European 
Reference Framework for Languages (CEFR). In addition, 
good German skills at level C1 CEFR are essential and a 
formal admission requirement, since the programme is 
taught in German.
The programme starts in October each year. The deadline 
for applications is 30 June.

Further information and contact details

Programme profile on the web
www.uni-passau.de/en/ma-geography

Academic Advice Service
Primary contact for prospective international students seeking 
advice on study options and entry requirements
Innstr. 41, 94032 Passau, Germany
Phone: +49 851 509 ext. 1153 or 1153
E-mail: advice@uni-passau.de 
www.uni-passau.de/en/academic-advice

International Office
Assists international students with the immigration  
formalities and with getting settled in Passau
www.uni-passau.de/en/international

Student Registration Office
Contact for enquiries related to your application
www.uni-passau.de/en/student-registration-office

Language Centre
Offers a wide range of language courses
www.sprachenzentrum.uni-passau.de/en

Centre for Careers and Competencies
Helps students seeking internships or career entry positions and 
offers transferable skills courses
www.uni-passau.de/en/zkk

iStudi Coach for job market induction
Provides job market orientation and advice on internship and 
job search to international students
www.uni-passau.de/en/iStudi

German Courses Passau
German language courses for international students 
www.uni-passau.de/en/learn-german
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Programme    Geography: Culture, Environ-  
    ment and Tourism
Degree awarded    Master of Arts (M.A.)
Duration and credits    4 semesters; 120 ECTS credits
Starts in    October (winter semester)
Language of instruction    German

M.A. Geography: Culture, Environment and Tourism

About the programme

Uniquely in Germany, the accredited M.A. Geography: 
Culture, Environment and Tourism programme allows 
you to combine the study of geography with regional 
studies and tourism research and to specialise in one of 
five cultural areas as well as a foreign language of your 
choice. 

The programme’s curriculum features elements of cul-
tural studies, social science, environmental geography, 
business studies and economics. It also includes a one-
month stay abroad for the purpose of carrying out a 
research project or to complete an internship.

When you graduate from this programme you will be 
able to successfully deal with complex geographical 
questions – in the context urban and regional develop-
ment or tourism – by adopting integrative and inter-
disciplinary approaches. In-depth regional knowledge 
and extensive intercultural competencies round off the 
profile of this research-led and practice-oriented pro-
gramme.

Programme syllabus

The degree programme consists of three module areas:

1) Core module group
2) Cultural studies focus module groups
3) Profile module group

A) The core module group provides you with an over-
view of discipline-specific core subjects and problems 
of the relevant sub-areas of geography (social, cultural 
and environmental geography; regional research; and 
tourism) as well as the management and marketing 
fields. During the ‘Vor Ort’ (German for ‘on site’) excur-
sions at the early stages of the programme, students, 
lecturers and professional guest lecturers engage in 
personal dialogue to discuss the basic questions of 
tourism and regional development. The core module 
group comprises the following three modules:

(i) Cultural and Environmental Geography 
(ii) Regional Studies and Tourism 
(iii) Management and Marketing

B) To allow you to engage in-depth in interdiscipli-
nary study, you will choose a regional focus: the An-
glophone world, the Francophone world, the Ibero-
Romance area, East-Central Europe or Southeast Asia. 
Module area B consists of cultural area studies and 
foreign language training. The Language Centre of 
the University of Passau has an outstanding reputation 
throughout Germany.

C) Research-led teaching and research-led learning are 
the declared aim of the profile modules, in which you 
will receive integrated and interdisciplinary guidance 
for the conduct of your own research project. A stay 
abroad of at least one month to complete an internship 
or conduct a research project completes this module 
group.

As part of the programme you will write a master’s the-
sis on a topic covered in the ‘Social, Cultural and Envi-
ronmental Geography’ or ‘Regional Research and Tour-
ism’ modules (core module group A or profile module 
group C). 

Throughout the programme you will accumulate 120 
ECTS credits. 

Features
• A combination of subjects that is unique among 

German universities
• Core subjects: cultural, social and environmental 

geography; regional and tourism research; and 
management and marketing

• Specialise in a cultural area with certified foreign 
language tuition

• Integration of self-contained research projects with 
a focus on urban, regional or tourism research into 
the study programme

• Study in small study groups and in close contact 
with the teaching staff

Career prospects

This degree programme imparts regional competen-
cies and trains students in critical and networked think-
ing. It opens up occupational fields in spatial and re-
gional planning, political and economic consultancy 
and tourism in an international environment and/or as 
an academic pursuit. 

Graduates qualify for academically demanding occupa-
tions that require a high level of analytical, strategic and 
conceptual ability. This includes positions in public-sec-
tor organisations, e.g. in planning offices, in economic 
development, in tourism departments or nature re-
serves, but also in private consultancies and companies 
in the tourism sector. 

The master’s degree also opens up access to doctoral 
study, for those who wish to pursue an academic ca-
reer.


